MARGOT HARTFORD

BUSINESS-TO-BUSINESS COMMERCE ON TIHIE WEB

Knowiedge Track's portal
preduct permits
only authorized access

By Len Grzanka

Special To inter@ctive Week
new corporate partal
preduct is said to allow
€-COIMINCICE COmpanies
- , to improve document
4 i secarity and handling
while cutting costs in half.

Kuowledge Track (www.
knowledgetrack.com) unveiled its latest
corporate portal product, Knowledge
Center, last month. The product has
beefed-up security features that let cor-
porations use an internal portal as an
Internet Web site while blocking unau-
thorized access to proprietary data.

“The Internet people like Yahoo!,
|Netscape Commumications’] Netcen-
ter and [Microsoft’s] MSN [The
Microsoft Network] are
irying to move their
portals behind the fire-
wall to deliver cus-
tomized Internet con-
tent,” says Jack Porter,
president and chief exec-
utive of Knowledge Track.
“F'he difference is that we
aggregate information from
all external sources, but we
also create interfaces to cor-
porate enterprise resource
planning [ERP] applications
like SAP and PeopleSoft, and
to  QOracle, Informix and
Sybase databases on corporate
Unix systems.”

Authorized users can per-
sonalize the Knowledge Center
portal for dynamic updates with
new information appearing in
corporate and external sources.

Installed behind an organiza-
tion’s firewall, a corporate portal pro-
vides e-mail and easy search and
retrieval of data to internal users on an
intranet and to business partners onan
extranect. Users access corporate por-
tals, which provide the look-and-feel of
Internet portals, through a browser

provide links to proprietary data, most
of them are limited to internal use.

A 1998 Mernlt Lynch & Co. study
predicted the market for corporate por-
tals would grow from $4.4 billior: in
1998 to more than $14 billion by 2063,

Porter says that along with dircet
competitors, such as Glyphica and
Plumntree Software, which are creating
portals for corpo-

vide the same authentication, which
protects onhne data in real-tinee. “Fven
il someone grabbed the packets and
tried sending them back, the server
would not respond,” Porter says.

For Windows 95 clients, it uses
Secure Sockets Layer encryption
for security.

Knowledge

Center, priced at

rate  intranets
and  extranets,
Internet portal
providers  are ¥
modifying their prod-
ucts for use behind the corporate five-
wall. “Document management firms
like Documentum and PC Docs are
also rushing to put Yahoo!-like inter-
faces on their products, but they still
lack integration with ERP and inter-
faces to corporate databases,” he adds.
Knowledge Center uses Windows
NP’s security features to limit

access  to
files. An unauthorized user
does not even see internal, propri-
etary links to data or receive pointers
to the data from a search.

The server receives an authentica-
tion number based on: the client’s pass-
word, time-date stamp and network
nterface card serial number. The serv-
er does not respond to data requests
from any other system that canmot pro-

A look into Knowiedge Track's portali

$25.000 for a BO-user licemse,
includes a unique feature for collabo-
ration on documents. Before being
published on the site, documents are
routed to one or more “moderators,”
the company’s internal experts or
managers with authority to approve
posting, The company can also allow
anyone to post text without approval.
Sharel}ocs, a San Francisco
publisher of merger agreements,
prospectuscs, annual and quar-
terly reports and other sensitive
financial documents, is a
Knowledge Center user.
According to Liam Brown,
ShareDocs chief operating
officer, clients and others
imvolved in  collaborative
production of a financial
document dial in to the
corporate portal, provide
authentication and
receive links to a docu-
ment and related mate-
rials, such as collabo-
rative discussions.
“We have to be able 1o
manage each individual
securities attorney,
investmeni  banker,
company executives
and others involved with the docu-
ment,” Brown says. “They need to be
able to access only that document
which they are authorized to see.”
Brown says online collaboration
cuts days to weeks off document pro-
duction. This in turn cuts production
cost in half. “For an IPO [inidal pub-
lic offering], printing expenses typi-
cally run  from $200,000 to
$256,000,” Brown says. “We cando it
now for $190,800 to $120,000.” &

interface. Because corporate portals
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